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ML-driven models with transparent
methodologies 
Adjustable parameters for customization 
Performance validation for accuracy 

DATA-DRIVEN ATTRIBUTION
MODEL FLEXIBILITY 

1.

Availability of first-touch, last-touch, linear,
and time decay models 
Comparison tools to evaluate different
models 

     2. ADDITIONAL ATTRIBUTION   
         MODELS 

Impression tracking for upper-funnel
campaigns 
Transparent methodology for including
impressions 
Coverage across all channels, including
walled gardens 

    3. IMPRESSION-LEVEL 
         ATTRIBUTION 

Data cleansing tools for deduplication and
error handling 
Cross-device tracking for unified customer
journeys 
Cookieless tracking capabilities 

     4. DATA ACCURACY & QUALITY 

Granular reporting by channel, campaign,
and funnel stage 
Predictive and prescriptive analytics 
Customizable, user-friendly dashboards 

     5. ADVANCED ANALYTICS & 
         INSIGHTS 

Pre-built integrations with key ad platforms
(Google Ads, Meta, CRM, etc.) 
Backend data integration for margin and CLV
analysis 
Multi-platform compatibility within your
martech stack 

     6. DATA INTEGRATION & 
           CONNECTIVITY 

7 Ability to process large datasets without lag 
Future-proof infrastructure that evolves with
marketing trends 

     7. SCALABILITY & PERFORMANCE 

The Ultimate Multi-Touch Attribution (MTA)
Software Evaluation Checklist 

Modern marketing requires a data-driven approach to attribution. Use this checklist to assess MTA
solutions effectively and ensure you’re investing in a tool that delivers real, actionable insights. 
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Intuitive interface requiring minimal
technical expertise 
Comprehensive tutorials and documentation 
Customizable dashboards tailored for
different teams 

     8. USER EXPERIENCE &  
          ACCESSIBILITY 

Encryption and role-based access control 
Regular compliance updates for GDPR,
CCPA, and other regulations 

     9. DATA PRIVACY & SECURITY 

Clear setup roadmap and estimated
onboarding timeline 
Dedicated integration support 
Comprehensive documentation for self-
service onboarding 

     10.IMPLEMENTATION &  
          ONBOARDING 

Multiple responsive support channels 
Defined SLAs for issue resolution 
Community forums and learning events 

     11. ONGOING CUSTOMER 
          SUPPORT & TRAINING 

Right-sized feature set to match business
needs 
Tiered offerings to allow for scaling 
Transparent implementation and
maintenance costs 

     12. PRICING & COMPLEXITY 
           CONSIDERATIONS 

Transparent product vision and regular
updates 
Plans for supporting emerging marketing
channels 
Continuous AI/ML enhancements for
algorithmic improvements 

     13. FUTURE ADAPTABILITY & 
           ROADMAP 

14 Case studies from relevant industries 
Verified reviews from independent sources
(G2, Capterra, etc.) 
Direct customer references for unbiased
insights 

     13. REFERENCES & TESTIMONIALS 

Final Thoughts: 
Choosing the right MTA solution isn’t just about assigning credit—it’s about making smarter
marketing decisions. Prioritize scalability, integration, and transparency to ensure your tool evolves
with your business needs. Download this checklist to make an informed, data-driven choice. 


